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O n September 11th ,   
FD Persoonlijk will publish the 
fall/winter fashion special of 
2010. Featuring articles and back-

ground stories tailored to the readership of the 
FD. Topics will include:

Catwalk - Fall 2010
The latest trends on the catwalk for men and 
women. What are the must-haves this season 
and the do's and dont's? A complete overview.

The Fashion House treasurers
Fashion houses use their historical experience 
to create their new collections. They employ 
staff who catalogue and guard all the patterns, 
logos and materials ever used by the brand. Why 
is this  so important? How do these curators go 
about their business? FD Persoonlijk takes a 
in-depth look into this fascinating world.

Tailor Made shoes
An impressive series of photos on traditionally 
crafted Italian shoes. The series is accompanied 
by an essay written by a prominent shoe 
aficionado.

Watches - Trusted vintage charm
There is a growing trend among watchmakers 
to go back to classic design. Many makes and 

models  are re-discovered to commemorate an-
niversaries but new designs often also show an 
uncanny resemblance to classics from their own 
catalogue. What is still true vintage and what is 
considered a cheap knock-off?

Fur 
Fur is back! Fortunately, today's fake fur can 
hardly be distinguished from the real thing. 
What exactly is fake fur? Where is it made, and 
what do they make it from?

Personal Shopping
Personal Shopping is a booming business and 
the Dutch are ready to go for it as well! What 
exactly does Personal Shopping mean? What 
does a Personal Shopper do all day? These and 
more critical questions to a professional in he 
business.

Jeans connoisseur
Become a jeans connoisseur! In 2010, jeans are 
more than just jeans. The real connoisseur is 
well versed in washings, ink, stitching and 
unique details like gold buttons. The jeans of 
today are this feature's central theme.

In this special edition, many of the regular 
features of FD Persoonlijk will also be devoted 
to fashion.

High quality paper
Reader friendly format 
High keeping-value
Personal domain FD reader
Circulation 65,770 copies 
Reach of 212,000 enter-
prising people
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Specifications for reservations and material
Paper	 Cover 135 grams satin. 
	 Inside pages 80 grams satin, stapled 
Colour	 Full colour
Full bleed	 1/1 en 2/1 pages, also half height
Spreads	 Possible 
Printing method	 Rotation offset
Reservations and	
Material deadline	 Friday September 3 (before 10 a.m.) 
Publication date	 Friday for subscribers 
	 Saturday at the news vendors
Material	 Should be sent by e-mail to order@fd.nl
	 as high resolution (300 dpi) PDF, specifying the 	
	 name of the advertiser in FD Persoonlijk 
	
Custom work
Would you like to know more about advertisement possibilities in 
FD Persoonlijk? Please contact Dylan Schuitemaker, telephone 
+31(0)20 592 86 49, or e-mail schuitemaker@fdmediagroep.nl.

Contact
For details of specifications, closing dates and technical information, 
please call our orders department on +31 (0)20 592 85 65 or e-mail us at 
order@fd.nl.

Facts 
and 

figures

Rates
1/4 page	 € 3,140
1/2 page	 € 5,940
1/1 page	 € 11,320
2/1 page	 € 18,870

Reader profile*
Profile	 	 Percentage 	 Selectivity  
				    index
Income		
Wealth class - high (W1)		  65.2	 259.6
Wealth class - high/middle (W1, 2, 3)	 91.7	 142.6
Gross household income > € 59,000 p/a	 32.5	 429.3
Household nett income > € 50,000 p/a	 16.0	 614.7

Career		
Executive position	 	 29.5	 196.8
University degree (PhD, MA/MS)	 	 32.6	 439.9
Higher professional qualification (BA/BS)	 59.8	 263.6
FD readers are well represented in the SME sector, the upper and top 
echelons of industry, semi-government and the non-profit sector.

Residential		
Home owner	 	 86.2	 130.0
Price class of owned home > € 350,000	 43.0	 326.2

Fashion		
Is faithful to the brand	 	 46.8	 143.2	
Follows latest trends	 	 22.4	 148.3
Spends much on clothing		  38,3	 175.6	

Investment		
Investing in stocks	 	 41.9	 432.0

Age		
FD readers are enterprising individuals aged 25-65.
For an in-depth reader profile, kindly send a request to
marketingintelligence@fd.nl (subject heading: FD reader profile).
*Source: NOM Doelgroep Monitor 2008 II, 2009 I and NOM Print Monitor 2009 I, II

Advertisement sizes
Size	 		  Type area (wxh)
1/4 page	 		  97 x 118 mm
1/2 page horizintal	 		  201 x 118 mm
1/2 page vertical	 		  97 x 241 mm
1/1 page	 		  201 x 241 mm 
1/1 bleed page	 		  230 x 275 mm*
2/1 page	 		  433 x 241 mm
2/1 bleed page	 		  460 x 275 mm*
*add 4 mm and cutting marks placed at 230/460 x 275 mm (wxh).


