
All New!High quality paper,reader friendlyformat, highkeeping-value



FD Persoonlijk

On September 5th Het Financieele Dagblad
introduces the all-new, 
restyled weekend magazine:

A magazine printed on high quality 
paper, with a luxury cover and in a 
reader-friendly format with high 
keeping value. The editorial for-

mula consists of the following cornerstones: 
lifestyle, culture, human interest and personal 
fi nance. The magazine exudes unity and style, 
thanks to its clean and orderly lay-out. 

A selection from the topics in the section life-
style and human interest:
fashion (m/f), living, interior, accessories (m/f), 
food & beverages, going out, travel, cars, gadgets 
and books. 

In the section personal fi nance the following 
subjects are featured:
Investment products, personal planning and 
tax-information.  

Returning features in FD Persoonlijk:

The cultural weekend you dream about:
A leading fi gure with cultural affi nity takes us 
into the weekend with his or hers ideal personal 
calendar to culture, sport or other events.

Art fi le: 
An extensive article on expressive art and devel-
opment in the art market followed by Collector’s

item where each week an extraordinary piece is 
examined.

House for Sale:
The top level of the housing market is discussed

As advertiser you can reach the FD-reader in an 
environment where the high-valued editorial 
content lines up perfectly with your advertising 
demands.

Why advertise in Persoonlijk?
�  Access to the private domain of the FD-reader. 
�  Reach: 175,000 enterprising people. A quali-
      tive high-valued target audience of enterpris-
      ing people. Financially independent to realize
      their dreams, the reader fi nds Persoonlijk to
      be a source of inspiration.
�  High quality paper; cover 135 grams, inside
      80 grams satin. Making your advertisement
      visible in high quality.
�  Top level photography.
�  Easy size (23cm W x 27,5cm H), with a high
      keeping value.
�  Well written articles.
�  Distributed circulation: 75,000 copies.
 
Appears: 48 x per year, as weekend magazine 
with the FD, Friday with subscribers, and Satur-
day on the newsstands.

High quality paper
Reader friendly format 
High keeping-value
Personal domain FD reader
Circulation 75,000 copies 
Reach of 175,000 enter-
prising people



Specifications for reservations and material
Paper	 Cover 135 grams satin. 
	 Inside pages 80 grams satin, stapled 
Colour	 Full colour
Full bleed	 1/1 en 2/1 pages, also half height
Spreads	 Possible 
Printing method	 Rotation offset
Reservations	 Friday a week before the publication
	 of  FD Persoonlijk.
Material deadline	 Monday (before 10 a.m.) before the publication 	
	 of van FD Persoonlijk
Publication date	 Friday for subscribers 
	 Saturday at the news vendors
Material	 Should be sent by e-mail to order@fd.nl
	 as high resolution PDF, specifying the name of 
	 the advertiser in FD Persoonlijk 
	
Custom work
Would you like to know more about advertisement possibilities in 
FD Persoonlijk? Please contact Dylan Schuitemaker, telephone 
+31(0)20 592 86 49, or e-mail schuitemaker@fdmediagroep.nl.

Contact
For details of specifications, closing dates and technical information, 
please call our orders department on +31 (0)20 592 85 65 or e-mail us at 
order@fd.nl.

Facts 
and 

figures

Rates
1/4 page	 € 3,140
1/2 page	 € 5,940
1/1 page	 € 11,320
2/1 page	 € 18,870

Reader profile*
Profile	 	 Percentage 	 Selectivity  
				    index
Income		
Wealth class - high (W1)		  56.2	 247.3
Wealth class - high/middle (W1, 2, 3)	 87.9	 152.0
	 	
Gross income > dan € 56,000 per annum	 38.0	 348.8

Career		
Executive position	 	 37.0	 251.3
University degree (PhD, MA/MS)	 	 28.7	 400.4
Higher professional qualification (BA/BS)	 26.5	 176.3
FD readers are well represented in the SME sector, the upper and top 
echelons of industry, semi-government and the non-profit sector.

Residential		
Home owner	 	 76.8	 118.9
Price class of owned home > € 350,000	 38.3	 295.8

Travel		
Past year flown personal 	 	 43.9	 149.1	
Owns 2 or more cars	 	 33.4	 130.0	

Investment		
Active investor (Source: MeMo2, March 2008)	 77.0	

Age		
FD readers are enterprising individuals aged 25-65.
For an in-depth reader profile, kindly send a request to
marketingintelligence@fd.nl (subject heading: FD reader profile).
*Source: NOM Doelgroep Monitor 2008 I, 2008 II

Advertisement sizes
Size	 		  Type area (wxh)
1/4 page	 		  97 x 118 mm
1/2 page horizintal	 		  201 x 118 mm
1/2 page vertical	 		  97 x 241 mm
1/1 page	 		  201 x 241 mm 
1/1 bleed page	 		  230 x 275 mm*
2/1 page	 		  433 x 241 mm
2/1 bleed page	 		  460 x 275 mm*
*add 4 mm and cutting marks placed at 230/460 x 275 mm (wxh).




